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Dairy Innovation Australia (DIAL)

Technical Support for
small-to-large dairy/food
companies

e Product Development Support

e Pilot scale processing — UHT, membrane
filtration, infant formula, nutritional
beverages, etc

e Sensory analysis — consumer and trained
panels

e Process Engineering solution

e Starter culture for cheese and
fermented products

e Market intelligence

e Technical feasibility studies

e Microbiology and biotechnology support

e Well-qualified & experienced staff and R
expert knowledge il

Contact: enquiries@dairyinnovation.com.au
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Yogurt — a global healthy food

How often do you purchase the following foods that
promote specific health benefits?
Global Average

P Occasionally

P Regularly

Whole grain, high fiber products

Yoghurts with Acidophilus
cultures / probiotics

lodine enhanced cooking salt

Cholesterol reducing oils and margarines

Fermented drinks containing
‘good’ bacteria

Fruit juices with added supplements

Bread with added calcium or other vitamins

Milk with added supplements/vitamins
Cereal with added folate
Soy Milk
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Yogurt in Top 5 health purchases —in
all Regions

Top 5 Health-Benefit Foods Purchased Regularly/Occasionally

Middle
Asia Pacific Latin America East/Africa North America

Yoghurts with * Whole Grain/High Fiber | Whole Grain/High Fiber = Fruit Juices with Whole Grain/High Fiber
Acidophilus Products Products Supplements Products
2. Fermented Drinks * lodine Enhanced Cholesterol Reducing Cholesterol Reducing Cholesterol Reducing
Cooking Salt Oils/Margarines Oils/Margarines Oils/Margarines
3. | Whole Grain/High Fiber | Yoghurts with * Yoghurts with * Whole Grain/High Fiber = Bread with Added
Products Acidophilus Acidophilus Products Calcium/Vitamins
4. Soy Milk Cholesterol Reducing  Cereal with Folate lodine Enhanced Fruit Juices with
Oils/Margarines Cooking Salt Supplements
5. | Bread with Added Fermented Drinks* Fruit Juices with Yoghurts with 7f( Yoghurts with
Calcium/Vitamins Supplements Acidophilus Acidophilus *
56 countries, 25,000 participants Nielsen, 2012
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Global Yogurt market and consumption

Global: market value by category, 2012 Global: fastest growing categories by value,
CAGR 2012-17

W Standard yogurt Yogurt drinks +4.3%
M Yogurt drinks Standard yogurt +3.8%
Global market 2012 -
Top 10 markets: by value ($bn), 2012 US$53.2bn Top 10 markets: by per capita expenditure
- ($), 2012

Chillz o; i feslslancs w27 Netherlands : 158.9 Sweden O 64.9
US % 6.6 Italy (’ 2 Switzerland O 107.1 Portugal @ 60.4
Japan L) 3.7 UK * 2.2 Norway %;:- 92.7  Australia @ 56.5
Germany @ 31  Bradl O 16 Finland €= 767  Austria S 534
France () 3.1  Spain © 14 Ireland ( ) 739  Denmark » 5Ll

Datamonitor, 2013




Consumer research - Dairy

Priorities when buying dairy products

Low or no fat

High fiber

Low or no sugar

High in vitamins and/or minerals
No additives

Low calories

High protein

Low or no salt (sodium)

Low or no carbohydrates

High calories

No gluten

W Lowest priority B Highest priority

11 30
i 27
12 25
il 25
22 22
17 21
12 20
19 13
18 8
25 7
41 2

Dairy products like yogurt should focus on low or no fat, high fibre, low/no
sugar, high vit/min and no additives

Datamonitor, 2013
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Consumer research — Food & Drinks

When choosing a food or drink what is your priority?

Flavor I 0%

Nutrition information __ 37%
Price __ 26%
Ingredients list __ 25%
Brand trust/familiarity __ 22%

Whether the products are
0,
"natural"/organic I s

Whether the product is B v
genetically modified |

Country of origin [l 10%

Social/environmental
: B %
reputation

Third-party P e

endorsement/certification
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Top 20 flavours for new yogurt
products —2011-12

Top 20 yogurt flavours — 2011-12

1. Strawberry 11. Apricot

2. Peach 12. Chocolate

3. Vanilla 13. Orange

4. Blueberry 14. Lemon

5. Raspberry 15. Pear

6. Banana 16. Honey

/. Mango 17. Passion fruit
8. Apple 18. Coconut

9. Cherry 19. Cereal

10. Pineapple 20. Blackberry

I dairyinnovation
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Surge in Greek Yogurt in US




Yogurt market share - US

Chart 6: Yogurt market share ...

1500bps

1000bps Greek (Chobani)

500bps

Obps

Share of Greek Yogurt
2007 — 1%

-1000bps ; iao
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2013 — Going down

-500bps -
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Rolling 12 weeks ending...

e \( O plait (GIS) Danone s Chobani

Source: The Nielsen Company, Jefferies

http://usa.greekreporter.com/2012/01/18/greek-yogurt-triumphs-in-new-york-markets/ | dairyinnovatio




Greek yogurt 2013 - US

May

Chobani 8.4%
Danone 8.8%
Fage 74.1%
GIS 0.0%
Private Label 1.1%
Other 7.7%
Total 100%
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Greek yogurt - US

Danone
U5 yoghurt market share (%)

40
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Estimated US greek yoghurt
market share, 2013 (%)

Qther

Private label

Fage

GIS

http://www.ft.com/cms/s/0/ee689302-33ff-11e3-8f1d-00144feab7de.html#axzz32njx6hTS

Greek yoghurt in the US
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US —frozen yogurt growth

2011 - 2013 | GROWTH

Frozen Yogurt $279 - $485 74
Industry million  million %
lce Cream §5.7 - S5.9

Industry billion  billion 3 . 9%

http://menchiesfranchise.com/research-menchies/how-large-is-the-frozen-yogurt-
industry/



Consumer research - US

CONSUMER BEHAVIOR TOWARD YOGURT/YOGURT DRINKS

"'Il'lnla about yogurt and rtclrni(s

| bu*,r yogur'r for myself and/or my fam||y because

it is a good source of calcium and vitamin D. 60
| and/or someone else in my household consume(s]
yoqurt/yogurt drinks for digestive health reasons. 24
Yoqurt drinks are more expensive than yogqurt, 21
| use single-serve yogurt or yogurt drinks in my

kids" school lunch pack. 14
| or someone else in my household makel(s) yogurt

drinks from store-bought yogurt at home. 12
| buy frozen yogurt dessert from stores such as

Red Mango and Pinkberry at least once a month. Q
| or someone else in my household, instead of

buying frozen yogurt, freeze(s) nonfrozen yoqurt, 7

| or someone else in my household makels) yogurt at home. 6
| or someone else in my household make(s) gourmet

dessert from frozen yogurt bought from the store. ]
None of the above 15
Consumer Behavior Toward Yegui/Yogurt Drinks, February-March 2012 Base: 1,306 intemet users £y innOVEE

oged 18+ who purchased yogur,/yogurt diinks for self/household in the past month Source: Minke!



Greek yogurt - US

REASONS FOR BUYING GREEK YOGURT

‘Why do you buy Greek-style yogurt for
oif /household?”
For the taste 58
It is healthier than reqular yogurt 45
It is high in protein 44
For the texture 39
| believe that it has more cullures than regular yogurt 26
To lose weight or as a weightloss food 19
| use it in place of sour cream 15
It makes belter dips compared with regular yogurt 11
None of the above 6
Reasons for Buying Geek Yogur, February-March 2012 Source: Minssl

Base: 619 inermet wses oged 18+ who purchased Greek yoguat/yoqua diinks
for self/household in the past month

dairy mnovatlon

http://www.specialtyfood.com/news-trends/featured-articles/article/new-yogurt-culture/



Product launch statistics —
Last 2 years (2012-14)




New Yogurt Product Launches -
2012-14

New Yogurt Product Launches - 2012-14

3,500
Total - 5960
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Datamonitor, 2014 America




New Yogurt Product Launches -

No. of SKUs

2012-14 - Top 20 Countries

New Yogurt Product Launches - 2012-14 - Top 20 Countries

1,200

Total - 4723 SKUs
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Datamonitor, 2014




New Yogurt Product Launches -
2012-14 - Top 20 Companies

New Yogurt Product Launches - 2012-14 - Top 20 Companies

Total - 1231 SKUs

Datamonitor, 2014

. dairyinnovation

AAAAAAA I




New Yogurt Product Launches -
2012-14 - Top 20 Label Claims

New Yogurt Product Launches - 2012-14 - Top 20 Label Claims

1,400
1,200 - Total - 3975
1,000 -
D
Bel 200 -
()
4
S 600 -
(@)
2
400 -
200 -
0 o
N Lo AN o o > o X 92 O & A O
SO ¥ O RE LS N ¥ & .e L 2.
Q2 O N & o ® P D&
{\40 .{\\o\ ‘(&\0\% | é\A 0"90 &\ L \&\ QQQ Q“Q 04‘ A4 éo bbo QO&
Q & v& & °Q< S oy V oF o
O & & \‘00(@

Datamonitor, 2014 \;o

8 dairy innovatiol

AUSTRALIA




New Yogurt Product Launches -
2012-14 - Top 20 Flavour Claims

New Yogurt Product Launches - 2012-14 - Top 20 Flavour
Claims
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Total - 5526
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Number of Reports

New Yogurt Product Launches -
2012-14 - Top 20 Package Types

1,400

1,200

=
o
o
o

800

600

400

200

New Yogurt Product Launches - 2012-14 - Top 20 Package Types

Total=3912

> D
Datamonitor, 2014 S N 9&)




Yogurt market forecast 2013-18 -
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Yogurt average market growth
2013-18 - APAC

Yogurt average market growth 2013-18 - APAC
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Market forecast yogurt products -
APAC

Market forecast yogurt products - APAC
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Market forecast yogurt products -
Australia

Market forecast yogurt products - Australia
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Yogurt Product Trends




Greek yogurt - US

22EK GREEK [
1.~ GREEK - GREEK

fadonial
| GREEK 223

FAT FREE

=Yopal
GREEK ST
mA%ﬂh

0% MILKFAT = & e
% Greek i
I N 3

onfat Cow &

GREEK

2X7PRO:_FEJN
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Greek-style yogurt - Kids

GreeK Yogurt

Greek Yogurt Greek Yogurt
Smoothie

Smoothie Smoothie

=

Banana

oy, 2l
S N&@‘l/ oK

&

=

15% MILKFAT
LOW-EAT YOGURT

22501 (g) TOBES JAMMIN' STRAWBERRY
NETWTL13 LB 5290 smvG OGERTION MADE FOR KIDS
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Greek-style yogurt - Frozen

frozen greek yogurt

70O calories

@Weigm
Watchers: 2,

GR€€K

FROZEN YOGURT

3 S

O vanilla grgeg;{?m
crunchy| lava
honey clnnaf

BARS 1 65U ) A 1SS0
WSSl g U s] el 03|

0&0’73‘5406\

sxonyfie/q

KOS

ORGANIC NONFAT _
CREEK FROZEN YOGVAL



Greek-style yogurt - Australia

Danone-MG, Australia

all natural &0
: withredl
biueber™!
3 1709

Lion Dairy, Australia

— e T ——

() a
o JGREER
L"——J strained '{09‘?;

y o RO a

Lion Dairy, Austral

Chobani, AU

ROAMING COWwW
SREEK STYLE YOGNUR?

Roaming Cow
Australia

_ _,_'__'
Chobani, AU




Flip/compartment-type yogurt

qr eekcom@r u?.m.

Iowfa( yogurt with caramel!zed almonds

LKFAT GRADE:

~LHOBANI

 BLUEBERRY ,
UWE ”"* @%y&“ﬁ

-BLUEBERRY NON-FAT YOGURT =
werd: CHIA SEEDS, HEMP SEEDS & WALNUTS

(=

WOLLED HEMP 5
CTURED Ik A PLANT
TREATED WITH ras7

2 isty)
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Frozen yogurt

FROZEN YOGHURT Weldd

| YOGHURTDESSERT ONE LITRE

Weis, Australia Bulla, Australia Bulla, Australia
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Yogurt with Aloe Vera

Japan — with aloe pulp Japan — with aloe chunks
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Yogurt that you can eat or drink

Danone
The Netherlands, 2014

&)
Drink OF! Eet
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Yogurt from milk from grass-fed cows

g i@ﬁ A (RE e Aol ARl

./‘ 4 preseres presom
SpringWood Yoy N¥ Springwi Spring
suzyhomemaker.net [RNURMERE U] B Tt V) B ‘*’“&@‘“'

:::::::
skyr Milkfar | yogurt

oJt 1)

"ORGANIC
U IL0RYTY POmeafﬂn&h
WHOLE MILK YOGURT _

Cream Top Yogurt
Yogourt nature

AUSTRALIR
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Yogurt with Savoury flavours

PPN imaai ™
coles ""u*
# Yoghurt and \
Mint Sauce
[owon mformaton ‘:’:b ,“i\(%

L

“‘A\' E HILL

A

oY) UI(ﬁL l....
T

sulU E HIL;

» >
£
L

GLUE HILy

HONEY G|,
‘ALT(DQ 'c‘AnMﬂ\‘ .

ps "=\§ttmy;u’f & Paxsnip —
. -4 : Greek Gods (The Hain Celestial)
- Salted Caramel
» Sous? €38
mn EDFEEMIL
sreae3="J LI
————

Japan — Morinaga
with Azuki beans

Blue Hill, New York, US

Pakistan — Nestle Raita
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High protein yogurt

g | HIGH PROTEI
@) N

FROZEN YOGURT
[EANYTINE FROZEN TREAT|

NEW
PROTEIN

129

Protein
pax

Dannon Oikos

STRAWBERRY
® e p2rr o

Other high protein yogurts:
Greek yogurt
Icelandic yogurt




Yogurt targeting men — high protein
I

Plain yogurt is the perfect protein-

N utrition FaCts packed option for those looking to

Serv. Size 1 C()nta]ner 227 either drop a few pounds or keep
their focd as uncomplicated as
Amount Per Serving possible

Calories 140 Calories from Fat 0

Contains 7 live active cultures:

S. Thermoeohilue
% DV* S. Thermophilus
Bulgaricus

Total Fat 0g 0% || \F Reins For Men, By Men :

Sat. Fat 0g 0% ||/ 2ee The first yogurt in the U.S. designed for L JonRrUL
Trans Fat Og . Cacti a man’s health and nutrition needs ) | YOGURT

Cholest. Omg 0%]| : 19
Sodium 95mg 4%
Total Carb. 9g 3%

Dietary Fiber 0Og 0%

P e e

Sugars 99 - ==~ e
Protein 25g 48% w - =y i
] : D - 2 e /. POWERFUL
Vitamin A 0% e Vitamin C 0% e o ~emadl# | YOGurT /1
Calcium 25%  Iron 0% . DOWERFUL - ot WP N
Porent Dy Vahes V) v besed cn 2000 caoie Gl . ‘°°“RTW 7 YOGURT

20

20
- ra

A 3 POWERFUL
M YOGURT

25

dairy innovati
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Yogurt Smoothie

E agqurt |
"']oline
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Breakfast yogurt — anghth cereals

“SE_—

Breakfast To Go, Bircher Coles, AU | o] s @

e .

Muesli, Parmalat, Australia el 9@
Breakfast To Go, 7 orgnal Il

Parmalat, AU h

WIKHND AL
GREEK

Cereal Bowl
VANILLA St
Groek Nonfat Yogurt
Vitamin D Added

dairy innovation
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100 Calorie yogurt

ONLY NATURAL INGREDIENTS FiMe
4

ONLY NATURAL INGREDIENTS ¥

CHOBANV

GREEK YOGURT

SIMPLY
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Yogurt for babies

HoR
RS ©F

YSE BY 1SSREB 2013
_26-525 REP g

cmma— s

ST oraanic

i) BabyYog

Venils

Waanic Whole Milk Yoo
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Yogurt for toddlers

mis
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Yogurt for kids

Strawberry

Oraanjc { ppabt Yodur! |
B

e, T 2
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Squeezable and sucking-type yogurt

.....

treek Yoqurt
Smootlgil:

dairy innovation
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Squeezable and sucking-type yogurt - Australia

. '-'

(CHOB %»IJ

LLLLLLLLLLL

N

Ut /

Chobani, Australi

. Stra'sberry

Y ghurt

A0 1> prodocs fuores Wl
> A0S Bin for Kidsl | (h

: Coles, Australia
Macro, Organic B S e 1 Iy
AU dalrymnovatlon
Bulla, AU Parmalat, AU




Functional yogurts

\
M ————

COuSH
tEepENIx
/Tokimeki S |

£y
y FhSo

:ﬂ.&ﬁ..
-

AUEVRRAIBIE,

i
i

Japan — Snow Brand with acerola
& milk ceramide MC-5 — moisturising skin

EFEA TP TN

KIRIN &2

3 ith _ Japan — Kirin, with plasma lactic
el ith acal - Acid bacteria — cold and flu
Sport/busy people

ACTIVELY R e
(uousrm%'fow

350\!4

“_, ¢
A &s-cmb ‘
0 L /-7/591
P

Japan — Glico Dairy, Vietham — collagen, blueberry
With collagen

Brazil — with Collagen hydrolysate, 0% fat
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Pouring yogurt

Danone MG, AU

dairy innovation
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Regional theme yogurts ..

Laban

Ayran/Laban/Lassi — Turkish/Middle East/India — yogurt, =
water, salt

Icelandic yogurt — Skyr (high protein)

Australian Style yogurt — Greek with honey & fruits

Passion fruit
Nog=az

Kefir — Caucasus — yeast/bacteria grains




lcelandic yogurt

| utrton Facts IS

Amoimt Per Serving SMARI

Em'IES Elj [:ﬂhl'-EEﬁ'EII'I'I Fﬂ.tl] ORCANIC ICELANDIC YOGURT
% Daily Vabue®

P I8cproten VANILLA oOcrar badl

Total Fat Og
Saturated Fat 0g
Trans Fat (g

Cholesterol Omg

Sodium G0mg

Total Carbohydrate 5
Dietary Fiber Og
sugars 4q

Protein 15

Vitamin A 0% ® Vitamin C 05

Calcium 17% ® lron 0%

“rroent LYy s o lewes] on a2 D ke el

2R 22

High protein — thicker than Greek Yogurt
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RUSSIAN
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Latta it

AMAZING BENEFIT
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B e
i KEFIR
* GRASS-FED *
) live active a1
X probiolic g
Cultures 3
) »
\ L S oY {
/gl
N o
- : : . % \_@ -fﬂ:’d
§ DESERT FARMS = Kefir %

PaoouCT OrUTA

e
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Yogurt — other label claims

e No sugar
e Free-from
e All natural




Summary

e Yogurt and fermented dairy drinks globally
considered healthy

e Greek yogurt brand booming in US — available
for adults, babies, toddlers and kids

e Surge in demand in China
e High protein a great selling point
e Savoury yogurts possibilities

e Regional theme yogurts have a point of
difference




Trending Yogurt on Google - Global

Yogurt Greek Yogurt Frozen Yogurt + Add term

Search term Search term Search term

Interest over time

Mews headlines [+ Forecast
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Trending Yogurt on Google - US

Yogurt Greek Yogurt Frozen Yogurt +Add term

Search term Search term Search term

Interest over time

Mews headlines |+ Forecast
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Trending Yogurt on Google - Australia

Yogurt

Search term

Greek Yogurt Frozen Yogurt + Add term

Search term Search term

Interest over time

Mews headlines |+ Forecast
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